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MARKETING, COMMUNICATION, PR & CORPORATE AFFAIRS: Communicating a strong sustainability plan internally and externally.

Building a sustainable 

customer journey 

Engaging our 

employees in 

sustainability

Contributing positively 

to our society

Reducing CO2

emissions in our all-

business lines

CO2

Increasing the use of 

Sustainable Aviation 

Fuel

Improving waste 

management and 

recycling

Decreasing noise and 

air pollution of our 

operations

The Environmental pillar must be the priority for IBAS’s Sustainability Plan and must 

concentrate on setting specific external and internal targets

Customers, Employees and Social Impact pillars are highly needed for 

strengthening IBAS’s positioning as a result of keeping up with industry trends.

ENVIRONMENT CUSTOMERS EMPLOYEES SOCIAL IMPACT
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IBAS collects the most valuable awards from industry organizations and standards



In 2021, IBAS designed a start-up plan to recover operation after COVID-19 outbreak according to regulatory standards and pandemic 
international recommendations to ensure quality and service

• 191 actions
• 8 major topics
• All airports 
• Shared with Key Players


















